


Founded in 2020, Golirous is committed to integrating modern technology with the art of 

photography through an innovative platform that provides unique cultural interactive 

experiences and the opportunity to earn revenue for users around the world.
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Although Golirous operates in a highly competitive market, the company has 

distinguished itself with its unique business model and technological 

advantages. Major competitors include traditional online art platforms and 

emerging cultural interactive apps. While these platforms typically rely on 

advertising revenue or direct sales of art as a revenue source, Golirous offers 

users a more diversified revenue path and a richer interactive experience by 

combining a task-driven revenue model.

In order to maintain its competitive edge in the future, Golirous will need to 

continuously invest in technological innovation, expand the variety and quality 

of artworks, and strengthen its collaboration with artists and cultural 

institutions around the world.

Detailed analysis of the competitive landscape
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TECHNICAL INFRASTRUCTURE TO SUPPORT THE PLATFORM



A prominent example of a technology upgrade is our recent 

implementation of an AI-powered image recognition system. The 

system allows users to upload their own photographs and 

automatically tag and classify them, making them easier for other 

users to find and enjoy. This technology upgrade not only improves 

the visibility of user content, but also enhances the content 

management efficiency of the platform. 

This upgrade also includes improvements to our task matching 

engine, which now more accurately connects users to tasks that fit 

their skills and interests.

Case study of technology upgrade



Metrics for user acquisition and retention

50%
Growth in new user registrations

70%
User retention is stable



In order to improve the user experience, Golirous continuously 

optimizes the platform operation process and interface design. 

One success story is the upgrade of our task recommendation 

system, which now recommends tasks more precisely based 

on past behavior and preferences, significantly increasing 

user engagement and satisfaction. 

In addition, we motivate members of the community by 

regularly publishing user success stories.

Case studies of user experience 
and success stories



• Golirous has strategic partnerships with a number of leading technology providers, cultural institutions 

and commercial brands.

•  These partnerships allow us to expand the scope of our services, enhance the technical capabilities of 

the platform, and access a broader audience.

STRATEGIC PARTNERSHIPS IN THE INDUSTRY



SUCCESSFUL CASEaS OF COOPERATION





MARKET PENETRATION AND EXPANSION STRATEGY

• In addition, Golirous is also exploring new business models, such 

as offering enterprise-grade solutions to attract business users 

and institutional investors.



PLAN TO DIVERSIFY THE 
VARIETY OF TASKS ON THE 
PLATFORM

We will add location-based missions and 

themed challenges, such as festival 

photography or historic building exploration, 

while introducing gamification elements such 

as a point system and level upgrades to 

improve user interaction and engagement.



A call to action for potential investors, partners and new users


